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E N C O U R A G E  
Y O U R  A U D I E N C E  
T O  K N O W ,  L I K E ,  

A N D  T R U S T

C O N N E C T  A N D  E N G A G E



the best marketers

1. 
FOCUS ON  
THEIR CUSTOMERS 

2. 
BUILD THEIR  
BRAND'S STORY 

3. UTILIZE 
CONTENT 
MARKETING 

4. GET THEIR  
BUSINESS FOUND 
USING SEO  



2
K E Y  F A C T O R S  

F O R   G R E A T  

C O N T E N T  

M A R K E T E R S



content marketing

the process of creating high-quality, valuable content to 
attract, inform, and engage an audience, while also 

promoting the brand itself. 

buyers and consumers are already searching the web for 
answers that your brand is uniquely positioned to offer: 

the average buyer guides themselves through 60% to 90% of the traditional sales funnel 

before ever contacting a brand or salesperson 

consumers spend an average of 79 days conducting online research before a big purchase. 

81% of shoppers research online before setting foot in a store 



E M B R A C E  Y O U R  

I N S I G H T S

K E Y  F A C T O R S

W I L L I N G N E S S  

T O   C H A L L E N G E  

" B E S T  P R A C T I C E "

I N V E S T M E N T  

I N    

O R I G I N A L    

C O N T E N T



the netflix model
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R E A L  E S T A T E  
C O M P L I A N C E



R E S P A  &  C O M P L I A N C E  L A W
(Real Estate Settlement Procedures Act) 

The Act requires lenders, mortgage brokers, or servicers of home loans to provide 

borrowers with pertinent and timely disclosures regarding the nature and costs of the 

real estate settlement process. The Act also prohibits specific practices, such as 

kickbacks, and places limitations upon the use of escrow accounts.

How does RESPA affect you and your advertising? 

What are some things to avoid when marketing and advertising?

What should be included in your advertising material? 
Name

License Number

Company

Equal Housing Logo

Advertise false or misleading content to buyers / potential buyers 

Offer a monetary reward or gift in exchange for reviews

Cannot use a discriminatory advertising practice or steering

Mentioning trigger terms like specific finance amounts

Sharing the cost of cobranded marketing material with your lender(s)



about the presenter

chelsea@mloteam.com

call/text: (269) 924-8650 

www.linkedin.com/in/chelsealstevens 

Chelsea Stevens is a graduate of the University of Michigan. She is the advertising manager for 

Success Mortgage Partners, Inc. and is well-versed in advertising compliance laws for real estate and 

mortgage lending for the U.S. and most of its states. Chelsea also works with real estate and mortgage

professionals on branding themselves and their businesses to pinpoint their target market. 



T H A T ' S  
A  W R A P !

A N Y  Q U E S T I O N S ?


